2008 started at a furious pace and with the exception of a couple of quiet weeks in May, it's been foot
fo the floor all year.

January and February were particularly fricky as we managed the installation and integration of our new
Callus RCS330 press — certainly one of the most powerful and sophisticated label presses money can buy.
Now at the end of 2008 we can report that the RCS is changing our business and has greatly increased
our capacity.

Church Road Cab Merlot won the Ropid Labels Trophy at the Royal Easter Show Wine Awards in March,
and Paul won the 2008 Rapid pool champs in April.

We had a good number of sfaff celebrating service milestones during the year — six notching up 5 years
(Nga, Mileta, Alex, Helen, Feleti, Mike) along with an impressive 20 years from John.

We were very pleased to be awarded two Gold Medals af the 2008 Pride in Print Awards — with labels
printed for BiC and Maven.

Then once again it was all hands to the pump when the 08 Sauvignon Blanc season got sfarted in June.
Wine has become a third of our business and the winter peck for the release of the whites is a challenging
feature of the annual landscape here at Rapid. Our progress in the wine market is something we're very
proud of and as af the end of November our Wine Producer clients numbered 194, some 70 more than
when we released last year's Christmas Card.

We dined out ltalian-style mid winter with staff & partners, and endured our annual NRL sweepstake which

is a gruelling 26 weeks of highs and lows — which Mike deservedly won.

In July we were joined by Bill Hird and Hoop Labels, who have fitted nicely into the merged Rapid,//Hoop.
To further support our position in the wine label market we released Limestone and Schist exclusive wine
papers during the year.

Whilst we managed to get through 2008 without altering our Albany facility, we did create some chaos by
deploying a CDI digital plate processor on site, giving us a unique advantage with in-house digital plates.

In October we revealed a big decision — fo infroduce a second brand of thermal label printers, being
Datamax of the USA. Having been solely Zebra since 1989, it was a big call to take on a second brand.

We expect fo do very well with Datamax, whilst still remaining totally committed to our Zebra relationship.

And on and on we continued fo serve you, our clients, making what looks like a billion labels this year — at
a pace unmatched in our market.

Thank you for your business and support during what has been another busy and totally safisfactory year.
Please do read the back of this card.
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